DERIVE VALUE WITH SOCIAL CONNECTIONS

Overview

Today, 74 percent of online adults actively use social networking sites. LinkedIn alone has close to 100
million users in the U.S. Two new users join LinkedIn every second. LinkedIn, Twitter, and Facebook
have now become an indispensable marketing, business development, and networking tool for business
professionals.

Importantly, Social Identifiers, unlike phone numbers or email addresses, are permanent contact points.
Even when one joins a new company, or moves to another location, or changes job roles, the Social
Identifier remains the same. Social Identifiers, as such, are extremely valuable. It allows businesses to
stay permanently in touch with customers and prospects. Before the advent of Social Networks, this
was not possible.

However, obtaining Social ldentifiers for tens of thousands of users is extremely hard and time
consuming. Social Networks have barriers that make it difficult to get information even for one’s own
customers. As a consequence, most CRM databases have little or no information about the customer’s
social presence and activity.

This is a huge void! Lester is responding to this need with a set of Social Media Marketing Services.
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About Lester

Lester is a leading provider of marketing and technical services to business and consumers. Founded in
1981, Lester has grown to over 1,500 professionals across our facilities in US and India.

Lester offers innovative solutions to its customers by leveraging four key trends in the industry - social
media, cloud computing, big data analytics, and mobile. Lester's solutions help marketing and sales
professionals connect with customers and prospects with integrated marketing tools; help consumers
and business purchase, deploy, learn, and use information technology.

To learn more, please call Lisa Pistilli at 610.275.6274

Or email her at Ipistilli@lesterusa.com
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